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More than a magazine,
LIFL is a complete
marketing plan –
offering print, online
and e-newsletter ad-
vertising.

2012
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75,000 Readers*

* Based on 2.5 readers per copy.
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ABOUT US

MAGAZINE READERSHIP – 75,000 (Based on 2.5 readers per copy)

Circulation

15,692 - Paid Subscriptions

9,740 - Newsstand Distribution

Since 2001, the readership of Life in the Finger Lakes has tripled.
Our goal to provide readers with a coffee table piece filled with interesting
stories and outstanding photography has remained constant. Your continued support has made
our growth possible and we thank you.

Comprised of subscribers, newsstand sales and circulation to waiting rooms, and
accommodations throughout the Finger Lakes, our loyal readership of 75,000 remains
passionate about the history, scenic beauty and simplicity of this unique region.

In addition to our quarterly magazine, Life in the Finger Lakes has expanded its line of
advertising opportunities with monthly e-newsletters, websites and digital magazines.

LifeintheFingerLakes.com is an editorial resource relating to each quarterly issue of the
magazine. Readers keep up on Calendar of Events, reader-submitted photos and archived
articles from years past.

ExploretheFingerLakes.com is an online travel planner that includes a searchable business
directory, customizable planner, and maps of the region.

We are proud to do business within the Finger Lakes and look forward to helping your
business grow with our magazine.
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AYear inthe Life of aWhitetailBuck
FarmsMarketProducts inNew York CityMountMorrisMakes aComeback

Move That School!

2,570 - Doctors’Offices
(waiting room distribution)

2,000 - Accommodations
(guest room distribution)

7,412 - Digital Magazine

Sell-through industry average is below 35%.
LIFL magazine averages 66% sell-through.



Advertising is an investment in your company’s overall success. Advertising in all five issues ensures that your mes-
sage reaches year-round residents, second homeowners and frequent visitors to the region.

2012 ISSUES

Tweetable Truths About Magazines
• 92% of U.S. adults read magazines.

• Magazine readers pay attention to magazine ads.
they don’t pay to avoid the advertising as they do
with other media.

• Magazines build buzz. They excel in reaching
people who shape attitudes and behavior.

• Subscriptions to magazines are on the rise.
2007 – 322 million paid subscriptions.
2008 – 325 million paid subscriptions.

• Magazines drive web searches more than any other
medium; more than double Internet advertising and
social media.

Source: Magazine Publishers of America

Editorial Focus
• day trips to all areas of the region
• festivals and events
• high-quality pull-out Finger Lakes map

(On newsstands May through October – also mailed to subscribers)

Editorial Focus
• Newfield – a proud community
• the history of Teddy Roosevelt and the Junior Republic
• daffodil photo spread
• local business owner profile

Editorial Focus
• Avon – a proud community
• an indepth view of apples
• the Finger Lakes Railway
• amazing autumn photographs

Editorial Focus
• the annual photo contest
• focus on a facet of the Finger Lakes Museum
• quality winter photographs from professional photographers
• Ithaca’s motion picture legacy

Editorial Focus
• Syracuse’s Thornden Park rose garden
• the life of moths
• a history of the Chemung Canal
• summertime photograph pictorial

Travel Guide
Bonus Issue
Ad Space Due: Mar 23
Mailing: April 27

Fall Issue
(Sept/Oct/Nov)

Ad Space Due: Jul 27

Mailing Date: Aug 31

Winter Issue
(Dec/Jan/Feb)

Ad Space Due: Oct 26

Mailing Date: Nov 30

Summer Issue
(Jun/Jul/Aug)

Ad Space Due: May 11

Mailing Date: Jun 15

Spring Issue
(Mar/Apr/May)

Ad Space Due: Jan 27
Mailing Date: Feb 28



MAGAZINE DISPLAY SPECS

1/6 PAGE
Vertical
2-1/4˝ x 4-3/4˝
(WxH)

1/3 PAGE
Vertical
2-1/4˝ x 10˝
(WxH)

1/3 PAGE
Square
4-5/8˝ x 4-3/4˝
(WxH)

1/2 PAGE
Vertical
4-5/8˝ x 7-5/8˝
(WxH)

1/2 PAGE
Horizontal
7˝ x 5˝
(WxH)

2/3 PAGE
4-5/8˝ x 10˝
(WxH)

BLEED PAGE
8-3/8˝ x 11-1/8˝
(WxH)
Trim Size:
8-1/8˝ x 10-7/8˝

1/6 PAGE
Horizontal
4-5/8˝ x 2-1/8˝
(WxH)

1/4 PAGE
3-1/4˝ x 4-3/4˝
(WxH)

Please keep live area
1/4˝ from trim.

MARKETPLACE / REAL ESTATE SPECS
Marketplace
Accommodations, Attractions, Retail, and Wineries

Real Estate

Advertising design and layout is available to our
customers. Please call for rates.

2 square
Vertical
2-1/4˝ x 4-3/4˝
(WxH)

1 square
2-1/4˝ x 2-1/8˝
(WxH)

3 square
Horizontal
7-1/8˝ x 2-1/8˝
(WxH)

3 square
Vertical
2-1/4˝ x 7˝
(WxH)

4 square
4-5/8˝ x 4-3/4˝
(WxH)

2 square
Horizontal
4-5/8˝ x 2-1/8˝
(WxH)

Double
3-1/4” x 5
(WxH)

Single
3-1/4˝ x 2-3/8˝
(WxH)

Quadruple
3-1/4˝ x 9-3/4˝
(WxH)

Triple
3-1/4” x 7-1/4˝
(WxH)

Special Advertising
Options

We also offer other methods to help
convey your message. Call us to

discuss information about
Community Ads, Onserts in

Polybags, and Insert opportunities.



MAGAZINE DEMOGRAPHICS

Age of Reader

Age 66+
22%

Age 18-45
21%

Ages 56-65
33%

Age 46-55
24%

Gender of Reader

Female
58%

Male
42%

Household Earnings
$110,000+

24%
Up to $49,999

23%

$70,000 - $109,000
34%

$50,000 - $69,999
19%

Readers per Household

3 - 4 Readers
13%

1 - 2 Readers
65%

5 or More Readers
2%

• Antiques

• Art

• Camping

• Culinary

• Dining

• Gardening

Reader Interests

Where Sub-
scribers Live

Education

Numbers are based on a recent survey, in which 35% of subscribers surveyed responded.

Post Graduate

Masters Degree

4-Year College Degree

2-Year College Degree

High School Diploma

16%

20%

34%

21%

9%

• History

• Home Remodeling

• Museums

• Music

• Photography

• Wine Tours

Outside
Finger Lakes

Within
Finger Lakes

14%

86%



WHAT OUR READERS SAY

“I love the magazine.
There is always some-
thing new to explore in
every issue. I even like
exploring the ads for
someplace new to
discover.”

46 ~ W W W. L I F E I N T H E F I N G E R L A K E S . C O M

A Road Well Traveled

Far left: Since the early 1800s, the Seneca
River (now the Cayuga-Seneca Canal) has
been an economic engine for the region.
From here you can boat to Lake Ontario, the
St. Lawrence River and the Atlantic Ocean.

Left: Home to the first Memorial Day cele-
bration in 1866, the Village of Waterloo is
host to the National Memorial Day Museum.
The museum has completed a total makeover
of its interpretive exhibits to better tell the
story of the Civil War and the current mean-
ing of this somber holiday.

Below: Located at the north end of Cayuga
Lake, the Montezuma National Wildlife
Refuge provides resting, feeding and nesting
habitat for waterfowl and other migratory
birds. Be sure to keep your eyes open for the
magnificent bald eagles that make the refuge
their home.

S U M M E R 2 0 1 1 ~ 47
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The next town, Seneca Falls, is
home to the Women’s Rights National
Historic Park and the National Women’s
Hall of Fame. From here on the Cayuga-
Seneca Canal, you could boat to Lake
Ontario, the St. Lawrence River and the
Atlantic Ocean. Visit Sauder’s Market
with fresh produce and authentic
Mennonite handmade furniture.

Ride on to Waterloo, home to the
first Memorial Day celebration, hosted
in 1866. Don’t miss the recently updated
National Memorial Day Museum.

Next up is Seneca Lake and
Geneva, home to Hobart and William
Smith Colleges and the Smith Opera
House. Soak up some sun and fun at
Seneca Lake State Park and its “spray”
ground. Take a stroll or bike ride along

To accommodate their wag-
ons and sleds, pioneer set-
tlers here widened the nar-

row trails created and used by
Native Americans for thousands of
years. Between 1790 and 1820,
those trails became the main east-
west arteries of commerce for New
York State. The communities that
popped up along them – Skaneateles,
Auburn, Seneca Falls, Waterloo,
Geneva, Canandaigua, Bloomfield,
Lima and Avon – thrived. But well-
kept roads were not a priority as the
transportation focus moved to the
Erie Canal in 1825, and to the rail-
roads in the 1850s. But when the
automobile was introduced a little
more than 50 years later, people
began traveling the scenic Finger
Lakes roads again. Between 1925
and 1954, Routes 5 and 20 were the
most traveled east-west highways in
the state. Traffic was reduced in
1954 when the New York State
Thruway was completed, to just the
right amount for scenic tours.
Today, travelers can tour the same
historic spots enjoyed by visitors in
the 1800s.

Craftsmanship
Superior craftsmanship throughout
the Finger Lakes & Rochester since 1987

For quality style and craftsmanship
rely on Bristol Builders.
333 W. Commercial St., Suite 1200

East Rochester, NY 14445
Tel. 585-586-8370 • Fax. 585-586-4409

kwhitman@bristolbuilders.com
www.bristolbuilders.com

CUSTOM HOMES, ADDITION
& RENOVATIONS

Trust Bristol Builders craftsmen to capture the
essence of your chosen design. We’ll transform

your plans into a residence of graceful distinction.

“I love the magazine. I even
read the ads in case there is
something that catches my eye
and then I can take a mini
vacation.”

“We love your magazine and
yes, we fight over it the day it
comes to see who gets it first!”

“This is truly a great magazine.
When it comes in the mail, I

read it cover to cover and go back to
articles and advertisements during the
quarter to see if I missed anything.”

F A L L 2 0 1 1 ~ 3

Hi Mark,
I love the magazine and read each

issue from cover to cover. I do have a
suggestion, though, which would make
my reading more pleasurable.

Years ago I had a gift subscription
from a Kansas friend to KANSAS! mag-
azine. Each article was accompanied
with a small map of the state of Kansas
and a star placed at the location that
the article referenced.

I would love to see the same for Life
in the Finger Lakes. At the beginning of
each article you could use the regional
map from the masthead page and place
a star to reference the location being
written about. I live on Keuka Lake,
but am not familiar with the many lit-
tle towns often mentioned in the arti-
cles. I have to go to another map to see
where they are in the state. Having
them pinpointed right at the head of
the story would make my reading so
much more enjoyable.

Nancy LeVant, Rochester

I just read the the Summer 2011
Life in the Finger Lakes magazine.
Wonderful! It may be your best issue to
date. It was obviously a lot of work. It
shows.

So, I got to thinking after reading
Jason Feulner’s piece (Food & Wine,
page 70). Just what is the cuisine of the
Finger Lakes? If we were to drill down
through what historically was caught,
shot, grown and picked in this region –
what would would be the fare?

What fish – lake trout, salmon,
perch, bullheads? Deer would be on the
menu, of course but would woodchuck
and bear? Poultry of some kind – game
birds perhaps. I think the Cayugas grew
peaches. Wild grapes? Onions?
Preparation methods?

How could we reinvent this native
cuisine that hopefully does not include
salt potatoes? Maybe there’s a food his-
torian at Cornell or an archeologist
that might cast some light. I don’t
believe I’ve encountered any attempt at
doing this. Anyway, lots of questions
and some ideas.

Gary Catt, Syracuse
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L E T T E R S

while enjoying some of ours.

Historic
treasures

Charminglakeside villages

(877) 343-0002historyshometown.com

Award-winningwineries

Write your own history,

For a FREE Visitors Guide call(800) 499-9615TourCayuga.com
TOURCAYUGA.COM
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“Top quality in
every way. Great
pictures, excellent
paper quality,
good coverage of
topics and good
advertising.



THE REGION’S PREMIER MAGAZINE
P.O. Box 1080 • 171 Reed Street

Geneva, NY 14456

(800) 344-0559 • (315) 789-0458
Fax (315) 789-4263

LifeintheFingerLakes.com • ExploretheFingerLakes.com

ONLINE OPPORTUNITIES

Digital Magazine
As technology evolves, so does LIFL’s outreach.
Each printed issue of the magazine is now available
in digital form to accommodate the growing
number of e-readers and online users. That means
Life in the Finger Lakes advertisers get more ex-
posure for the same price.

The digital magazine averages 3,641 opens
per issue and offers clickable links directly to
advertisers’ websites. Plus, we archive each
digital issue at LifeintheFingerLakes.com so your
advertisement remains as a permanent link.

NEW!

E-newsletter
Once a month Life in the Finger Lakes magazine sends out
an e-newsletter that features current information, great pho-
tos and a calendar of events.

3,142 average opens

• Display Ad: $75 per issue
• Sponsorship Ad: $110 per issue

LifeintheFingerLakes.com Online Advertising
By offering a fully searchable magazine article archive dating back to 2001,
LifeintheFingerLakes.com has become a leading online source of Finger Lakes information.

9,960 average visitors per month

• Online Display Ad: $480 / year
• Premium Banner Ad: $720 / year


